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BASIC-ABSTRACT: 



The cigarette packet usable for all makes, carries advertisements from a source other than the 
manufacturer on the narrow sides. 

The system enables the manufacturer to reduce his costs by providing publicity for other firms, 
who for their part have the opportunity to reach an increased number of consumers. Printed 
matter can be applied subsequently by using adhesive labels, or can be directly printed on the 
packet. 
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Patentanepruche: 2723357 

Ober- ZigarettenpacKuugen, verwendbar fur alle Zigaretten- 

begrif*; marken. 

Kennzeichnen- Die PacKungen sind dadurch gekennzeichriet , daii auf 
der Teil: den Scnmalseiten der Aufdruck eines Weroetreibenden 

aus einer anderen Branche * rscheint. 
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Titel: 



Anwendunga 

gebiet : 

Zweck: 



Stand der 
Technik: 

Kritik am 
Stand der 
Technik: 

Aufgabe: 



Lb8ung: 



Zifrarettenschachtel*, deren beide Schmalseiten fur 
Werbetreibende anderer Branchen zur Verfugung stei**. 

Die Erfindung betrifft alle zur Zeit am Markt befind- 
lichen Zigarettenmarken. 

Bei dieaen zigarettenschachteln warden nicht wie bisber 
die beiden Schmalseiten mit dem Aufdruck der Zigaretten- 
helstlllS bedruckt, sondern fur Werbeauf drucke anderer 
SeJb^retSende? freigehalten urn dort deren Werbung zu 
plazieren. 

Zur Zeit wird die Werbeflache einar Zigarettenachacbtel 
nur fur den Inhalt der Packung genutzt. 

w.rtvolle werbeflache wird unniitz in Anapruch genommen , 
SSSntlill rte Wiederholung der groflen Deckflachen- 
werbung. 

n«r Erfindun* liegt die Aufgabe zugrunde, fiber- 4en 
SLSttSkSsuMnten den Abeatz ^on Konsumgutern zu 
TaZaZZ^ rieichzaitiK wird eine zuaatzliche LinkommenB- 
JSJlX fur" din nerat! ller von Zigaretten geschaffen. 

Druckplatten werden sofort mit dem Klischee des Werbe- 
auf drucka beatiickt Oder es wird ein Aufkleber verwendet 



Erzielbare Vorteile: Durch diese Patentidee wird zuaatzlichee fcin- 
Erzxelba vorr naffen . fler xonaumentenkontakt wxrd erheblich 

Keateiaert (mindestenB ao viele wiederholungakontakte 
wie Inhalt amenge. Weaentliche Kontaktverbeaaerung "» 
Veraleich zur Anzeigenwerbung. AuBerdem werden Zxgaretten 
packungen oft herumgereicht Oder offen auf Tischen und 
Theken liegengelaaaen, aodaii noch zuaatzliche Werbekon- 
takte moglich Bind). Der Umsatz dee Werbetreibenden wird 
gSteiSe?t und der Zigarettenhersteller erhoht mit der 
Zurverfugungstellung der Werbeflache gegcn Honorar erhub- 
lich seinen Gewinn.' 
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Translated from the GERMAN 

Federal Republic of Germany 
German Patent Office 

Offenlegungsschrift 27 23 357 

IPC: B 65 D 85/10 
G 09 F 23/00 
Date of application: May 24, 1977 

date the Offenlegungsschrift was laid open to public inspection [Date the unexamined 
Offenlegungsschrift, on which no grant has taken place on or before the said date, was made 
available to the public by printing or similar process: November 30, 1978 
Title in German of the Object of the Invention: 

Zigarettenschachtel deren beide Schmalseiten fur Werbetreibenden anderer Branchen zur 
Verfugugng stehen 

Applicant; Karl-Heinz Jenniches, D-5090 Leverkusen 
Inventor: the same as the applicant 



CIGARETTE PACK, WHOSE BOTH NARROW SIDES ARE PLACED AT THE DISPOSAL 
OF ADVERTISERS OF OTHER BRANCHES [OF TRADE, INDUSTRY, BUSINESS etc] 



Patent Claims 

Preamble: Cigarette packs, which can be used for all cigarette brands. 



Characteristic Part: The cigarette packs are characterized in that the imprint or stamp of 
an advertiser from another branch [of trade, business, industry, services, etc.] appears on the 
narrow sides. 
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Patent Description and Patent Claim 
Title: Cigarette pack [box], whose both narrow sides are placed at disposal of advertisers 
of other branches. 

Area of Application: The invention pertains to all brands of cigarettes, available at present 
on the market. 

Purpose: In the case of these cigarette packs [boxes], both narrow sides are not imprinted 
- as until recently - with the imprint or stamp of the cigarette-maker but are kept free for 
advertisement imprints of other advertiser, in order to be able to place therein their 
advertisements. 

Prior Art: At present, the advertisement area of a cigarette pack [box] is put in claim, in 
vain, mostly for repetition of the large cover-area advertisement. 

Objective: The objective to promote the sales/marketing of consumer goods/articles by 
way of the cigarette consumption forms the basis of the invention. Concurrently, an additional 
source of income is created for the manufacturer of cigarettes. 

Achievement of the Objective: Printing (relief) blocks [photo-engraving plates or printing 
pales] are outfitted on the spot with the cliche of the advertisement imprint, or an adhesive label is 
used. 

Advantages, which can be obtained: As a result of this patent idea, additional income is 
generated. The consumer contact is considerably increased ( at least so many repetitive contacts 
such as contents/amount. Significant contact improvement in comparison to targeted 
advertisement. Besides this, cigarette packs are often passed around, or left on tables or counters 
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so that additional advertisement contacts are still possible) The sales/volume of trade or billings of 
the advertisers increases, and the cigarette manufacturer significantly increases its profit by 
making available the advertisement space for fees or remuneration. 



Translated by John M Koytcheff, MSc 

USPTO Translator from GERMAN & Germanic languages 

USDoC/PTO/STIC/Translations Branch 

April 1,2005 (3:02pm) 
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